B.7
Policy on Textbook Access and Affordability
To comply with he New York Textbook Access AdEqucation Law § 720 et s@gwhich takes
effect on July 1, 2009, and the Federall€y¢ Textbook Affordability Ac{20 U.S.C.1015 §
133), which takeseffect on July 1, 2010, Suffolk County Community College shall do the

following:

specific couse materials required for course work or instruction except as follows:

a. Sample copies, instructor’s copies, or instructional material, that are not to be
sold;
b. Royalties or other compensation from sales of textbooks that include an

instructor’s ow writing or work

C. Honoraria for academic peer review of course materials; or
b. Compensation forraining in the use of course materials and learning
technologies
2. The College encouragéaculty or administratorsvhenever practicable, face thei

textbook orders with the Bookstore with sufficient |¢iatke before the start of each
semesteto allow time to confirm the availability of course materials and, when
appropriate, the availability of used textbooks or alternate digital formats.

In addition, as soon as practicable, the College will provide the Bookstore with its course
schedule for the subsequent semester, as well as the number of students enrolled in each
course and the maximum enrollment for each course.

3. The Mllege will disclose on its Internet course schedule the International Standard Book
Number (ISBN) and retail price information of the required and recommended textbook
and supplemental materials for each course listed in the instisutionrse schedule used

will place the designation “To Be Determined” in lieu of this required
information.

The College will include a notice its written course schedule that textbook information
is available on its Internet course schedule and will provide the Internet address for that
schedule.
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The College and its @kstore will make its best effort to notify students as to the
availability of the following: textbook rentals, used textbooks for purchase, textbook
buyback programs, alternative content delivery programs and other cost saving strategies.

The C



